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Introduction 
The continuance changes as a result of advancement in technology have made markets to be competitive. These changes have also put several companies under unprecedented pressure to embrace sustainability for their future success (Alshehhi et al., 2018). The world is increasingly becoming polluted by human-driven activities whose objective is to make a profit. It is a fact that people's urge to make it big in the business world has driven them to environmental destruction. What is also a fact is that we need the world to do business, and the continuance destruction may soon impede business. Sustainability understands the mutual benefit between the world and business and thus seeks to create long-term value consideration on how organizations operate in the ecological, social and economic environment (Klarin, 2018). As a business approach, it is pegged on the assumption that developing sustainable strategies fosters organizations' longevity. Good sustainability strategies imply increasing corporate financial performance and an organization's long-term success in the future green environment. The paper will analyze Chalhoub Group's sustainability activities and how they have impacted its corporate performance.
Definition and forms of sustainability in relation to financial management
Sustainability as a business approach refers to meeting today's business needs without destroying the environment, thus making it difficult for future generations to meet theirs. The three main forms of sustainability are economic, environmental, and social sustainability.
Environmental 
Water usage, packaging waste, and reducing carbon footprints, among many other measures that companies have taken in the sustainability approach, are crucial to nurturing a healthy environment. The companies have realized that having a healthy environment translates to a positive financial impact (Syllias & Amankwah-Amoah, 2020). For instance, lessening the amount of material used for packaging commodities has helped reduced company spending on those materials. 
Social 
The social aspect of sustainability dictates that a sustainable business should have the community, employees, and stakeholders' support and approval. There are several ways in which this approach can be achieved but what is fundamental is how the company treats its employees, its neighbors, and the community both from a local and international standpoint. According to U.S. Forum for Sustainable and Responsible Investment study, companies' social sustainability grew from $8.7 trillion in 2016 to $12 trillion in 2018 (Purvis et al., 2019). This shows how focused companies have efficiently incorporated sustainability in their operations and are slowly seeing the benefits. 
Economic 
Getting profit at all costs is not what economic sustainability is all about. It is about risk management, compliance, and proper governance, and even though many companies might have aligned themselves to the three aspects, some are still struggling to do so (Purvis et al., 2019). The alignment of these aspects provides a straightforward way for profit to be realized. Governance ensures a good relationship between the management, stakeholders, the community, and the end-user customers by giving everyone an equal opportunity to contribute to the company's critical issues. This harmonious coexistence attracts profitability and implementation of sustainability strategies.  
Chalhoub Group Engagement in sustainable activities
As one of the UAE's companies that has answered the world's call to protect the environment while doing business, Chalhoub Group has integrated its business operations with sustainability. The Chalhoub Group has been in the business market of luxury goods for over half-a-century. The company's retail, distribution, and communication expertise has seen it become of the leading partners for luxury commodities in the Middle East and has its headquarters based in Dubai. Beauty, fashion, and gifts are the company's major luxury products (Sakkthivel et al., 2020). The company has a presence in 114 countries and over 650 retail stores that offer employment to more than 12,000 people. The company pegs its success on its highly skilled and dedicated teams who always put professionalism and passion to fuel the company's competitive edge in the business market that is gradually embracing sustainability.
As a luxury brand, Chalhoub Group has incorporated the three pillars of sustainability to help improve its corporate financial performance across the world not just in the UAE. From an environmental aspect, the company has been keen to reduce the level of carbon dioxide its fleet of distribution vehicles produce when carrying out the company’s operations (Chalhoub Group, 2021). Installing solar panel to harvest the sun’s abundant energy to minimize wastage of resources and moderating the use of non-biodegradable materials when packaging are the other ways it has incorporated sustainability conserver the environment. From a social aspect, the company has been engaged in helping communities through provision of employment, sponsorship, planting trees and making the environment clean. From an economic standpoint, the company has been critical in the way it handles issues so as to spur sustainable environment for doing business.  
Impacts of Chalhoub Group's sustainability activities on its corporate performance
The sustainability activities that have been undertaken have improved the corporate performance of the company. For instance, by installing panels across Chalhoub’s head office and the main warehouse, the company has helped the environment conserving energy, but it has also helped the company cut its energy expenditure drastically. Besides the oil, UAE is also blessed with the sun, which inasmuch as it might be scorching for the better part of the day, harvesting its energy can help in powering the industries, houses, and companies. The use of the sun to produce electricity is environmentally friendly compared to oil that heavily pollutes the environment. Also, in its strategy of ensuring zero-waste, the company has lessened the amount of material used in packaging by using biodegradable that can be reused. Regarding logistics, the company has always ensured that its fleet of vehicles only moves when necessary to conserve to reduce gas emissions into the environment and help the company save on fuel expenditure. 
Social sustainability has also been instrumental in supporting the growth of the company. The company’s impact ambassadors and employees are always engaged in fostering education, protecting the environment, and supporting cancer patients in the patients. These corporate social responsibility activities have helped the company cement its dominance in the Middle East luxury market; this shows why the company has been operating in the region for over half a century (Lambert et al., 2020). For the past ten years, the company has impacted the lives of more than 200,000 people. This act of care and show of compassion has surprised many due to the nature of business the company is doing; luxury goods send opulence, which rarely mixes with the poor. Chalhoub’s increased engagement with society and the environment has nurtured loyalty and trust amongst its customers, who will never bother to question the authenticity and originality of an item they bought there. The company’s focus on its employees has been on retention and engagement strategies. Better maternity and paternity benefits, learning and development opportunities, and flexible scheduling have made the employment environment conducive. The company has also made its business to know where its luxury products are sourced. This step has been taken discourage the crude ways used by which suppliers to get ways such as supporting child labor and sweatshops. 
From the perspective of economic sustainability, Chalhoub company was started in 1955, it has grown and expanded to 14 countries, showing the harmony between the key stakeholders. Based on the company’s activities, it is clear that its focus has always been on making profit and creating a brand that will attract customers to visit its numerous stores spread throughout the 14 countries. In making decisions, the opinion of every stakeholder is welcomed. To the community, the company has always given a listening ear and provided help where possible. Provision of scholarships, sponsorship, and funding local projects in the communities has strengthened companies' engagement with the locals (Purvis et al., 2019).  The company’s staff are arguably the happiest individual on this planet thanks to the way the company treats them, and as such, this enables them to strive to make the company successful. All these aspects paved the way for revenue increase growth that positively impacts its corporate financial performance.  
Conclusion
2

[bookmark: _GoBack]Our survival on this planet is very much dependent on the environment that continues to destroyed every day. The incorporation of sustainability in the way companies operate is a perfect remedy that will protect the environment from destruction. The three pillars of corporate sustainability touch on every aspect concerning why companies should embrace the sustainability approach to grow their corporate financial performance. It is a good indication that many companies across the world have recognized the importance that sustainability offers while conserving the environment and thus, they should encourage to incorporate the approach. Even though there might be companies working in secrecy in encouraging child labor and sweatshops, soon the business sustainability will spit them out in its endeavors of creating a green future.
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